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1. Disciplinary approachesto food studies

Social studies investigating food and eating isslage back a long time and have a specific
tradition within the anthropological literature. Teention only two examples: Garrick Mallery’s
paper, "Maimers and meals" (1888), appeared inveld, No. 3, of thémerican Anthropologist
William Robertson Smith'éectures on the Religion of the Semi{&889) contains an important
chapter on food. According to Mintz and Du Bois @2pthe study of food and eating has been
important in order to improve scientific understizmgdof significant broad societal processes such
as political-economic value-creation, symbolic eatweation, and the social construction of
memory.

While the anthropological literature provides véligaaccounts of the human diversity when it
comes to food, socio-economic studies are highitighthe selective enhancement of the efficiency
and predictability dimensions of modern approadieesdustrial food, its commodification and
distribution: ‘Fast-food restaurant rank very high in the dimensad predictability. In order to
help ensure consistency, the fast-food restaurdfers only a limited menu. Predictable end
products are made possible by the use of similar maaterials, technologies, and preparation and
serving techniques. Not only the food is prediggalihe physical structures, the logo, the
‘ambience’, and even the personnel are as’\WBlitzer, 2008).

Food production and consumption has been affectddténas affected the globalization of the
economic relations (Gallino, 2009) that took planethe past five decades, raising issues of
economic, social and environmental justic&Ho grows food—and how much; who eats it—and at
what cost—are questions that will determine soarad political relationships not only inside the
boundaries of individual nations but also betweenntries at the international leve(George,
1979: 4). Consumer choices concerning eating and foight have a tremendous impact upon
local, national and international policies. Worldej food demand is shifting from basic
commodities (i.e. cereals and rice) to productdwaithigher value added, (i.e. meat, fish, fruit,
vegetables, fats and oils). The increase in theadenfor dairy and meat is leading to a surge in the
demand for and prices of cereals, as well as iémeand for land. Meat production is particularly
demanding in terms of energy, cereal and waterayodearly half of the world’s cereals are being
used for animal feed. Results from the Internatioladel for Policy Analysis of Agricultural
Commodities and Trade (IMPACTilustrate the potential beneficial worldwide effeof diets in
high-income countries that would shift away fromateand cerealfeed- intensive goods - thereby
relieving pressures on targeted markets - butisyiftoward other goods as substitutes, which
introduces price pressure elsewhere. On the whitdebenefits of releasing grains from livestock
production systems by reducing the demand for meaild have a much greater effect on
decreasing malnutrition than increasing the congiommf healthy foods like nutrientladen pulses,
fruits, and vegetables might have.

Y IMPACT is a partial equilibrium agricultural modielr crop and livestock commodities; it was devetbpe
by the International Food Policy Research Insti{lf®RI) to project global food supply, food demaadd
food security to the year 2020 and beyond.
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Sociological studies have often included issuesfoold and eating within broader social
frameworks although more recently scholars andriatéonal reviews have come to devote a
specific focus to food and social issues. Receatges include McMillan and Coveney (2010),
and the 2010 Special Issue of the Journal of &myyoon the Sociology of Food and Eating
introduced and edited by Ward, Coveney, and Heodgf2010).

Ward, Coveney, and Henderson (2010) identify glahtibn as a factor in rising food costs and
food insecurity. Growing demand fuelled by rising populations (Ske¢c2008) and increased
consumer expectations and consumer demands (OD8)28alongside diminishing food supplies
attributed to poor harvests in export countries (QB008), increasing farming production costs
(Stoeckel, 2008) and the use of crops to produsfeiblis (Dornboech and Steenblik, 2007) have all
contributed to rising food costs. Food cost playsignificant role in mediating food choice,
particularly among low income people (Harrison &t 2007), who often have to cut back on food
spending to allow for other essentials such as imguand utilities (Dowler, 2008), contributing in
turn, to poorer health

Ward, Coveney, and Henderson (2010) also highligiw the “risk” category is far from
neutral and policies in which public authoritiesést in the health and well-being of children to
meet the responsibilities of future citizenshipl fat the category that Giddens calls the
“colonization of the futufe(1991: 111) as they are led by ideologies of madilood which
promote selfless and labour-intensive mothering.

The 2010 Special Issue of the Journal of Sociolmgythe Sociology of Food and Eating also
devotes special attention to ethical consumptidre d@thical consumption of food often centres on
localism, as a means of promoting environmentahsuebility and social justice through reducing
“food miles” and by creating alternate food networfODuPuis and Goodman, 2005). Thus it
provides significant ground for the constructioniaéntity through food choice with that choice
providing a mark of membership of cultural groups well as a key factor influencing the
establishment and the development of social relat{&ischler, 1988, Secondulfo, 2012).

2. Food sociological theories and local models

An interesting opportunity to explore social belvawvs in relation to food and eating is
provided by the bookGiboGlocale. | consumi alimentari dei Veneti trecémntezze e senso di
comunita - Glocal Food. Veneto population’s foodsamption between uncertainties and sense of
community) recently edited by Scanagatta (2G1dn the basis of a research implemented in the
Veneto Region where his research group administ@84l questionnaires taking into account
population differences according to age, gendsidemce place. The study is concerned with the
effects of societal changes on eating patternsvaredversa (although it does not address issues
related to GMO and it does not address immigratiepas of consumption). Authors such as Wilk
(2002) argue that in examining consumption choimes must consider consumption as identity
and explore cultural systems of meaning and valuperspective that seems very present in the
Scanagatta (2011) studgyponsored by the Regional Authority, it focuseseating and identities

?The book is opened by a chapter by Silvio Scanagattiressing development benchmarking as reflected
into food and community issue8ipo e comunita come svilupp&26). The actual study is structured into
seven chapters and grouped into three sectionsfirSheection addresses issues of citizenshipcltides a
chapter by Francesca Setiffi concerning citizensinig identity Una, nessuna, due identita. Identita italiana
e veneta nelle scelte di consurfi@:40) and a chapter by Francesca Guarino fousirtguy-boycott attitudes
(Dal mercato al territorio, le tattiche alimentaridicittadino veneto41:58). The second chapter is
concerned with food and eating choices in relatioeorises issues. It is opened by a chapter by&zdta
addressing risk and aspiration issué¥¢€neto tra comunita rischio e futur69:74) followed by a chapter by
Paolo Angelini on different typologies of more es$ autonomous behaviours when it comes to eatihg a
food preferencesSgegliere sicurezza. Influenze sociali e contrpbosonalg75:102). The last chapter
focuses on food in the everyday life. It presehted chapters with profiles concerning generatimsales
(Chiara Pattard,a questione generazional£03:118), gender issues (Barbara Seg&tiajomini, le donne

e il cibg 119:130), social issues and consumerism (Giutilo@&onsumare socialital31:142).
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and how imagined and actual food preferences aisthes provide added concreteness to ideas of
local and / or national identities. Various schslare introducing and using food preferences and
eating in the humanities and social sciences asféatyires in the creation and reproduction of
local, regional, national and supra-national celsuand identities (Counihan and van Esterik, 1997;
Wilson, 2006; McMillan and Coveney, 2010). As Wiis(2006:15) observesite importance of
drinking and eating to identity matters is apparémtall places and walks of life, regardless of
whether one chooses to see identity as a set afively fixed personal and social attributes,
largely immutable over time and space, or seessitbahavioural and symbolic responses to
multiple social stimuli, wherein aspects of statade and social meanings combine to create and
constrain complex and always changing notions dfasd notions of identification with larger
and wider social entities. Food and drink are binfgl blocks in the construction of all social
identities. Scanagatta (2011) research project was implegdet@n years after the crises that has
affected Italian food expenditures between 2001 2002, as families began to modify their
shopping behaviors as a consequence of the signifimcrease of food prices as well as of
changing perception in relation to inflation duehe introduction of the Euro as national currency.
Authors such as La Cecla (1998) have shown in ateways how food and eating practice are
dynamic in nature and cannot be captured fullyaven in cookbooks. Recent studies have already
casted their interpretation concerning the roldoold and eating behaviours as a dynamic factor
that contributes to the evolution of Italian idées: “Italians will react to the risks imposed on
food and foodways by EU regulation, industrialisati modernization, globalization,
McDonaldization, and Europeanization, in part by)gonstructing and asserting a nationalist
agenda that is often couched in terms of gastrooosuiperiority. Consumer awareness and
protection will define this agenda either throughvgrnment policy or the creation of special
interest groups based at the national or regiomail designed to defend groups of people from the
risks imposed by any or all of the aforementionemt@sses. As a result, the consumption of food
will be transformed to a selective consumerism,revipeirchases will require an element of caveat
emptor, with preference given to local and cenfiioods” (Castellanos and Bergstresser,
2006:197).

Scanagatta (2011) study duly takes into accoumntesurveys such as Ismea (2007) that show
how recent crises led to a different approach tpping that opened the way to enhanced attention
for issues of health and locality in orienting comers’ food choices. Ogden (1998) and more
recently Aiello (2011) have outlined how people arereasingly perceiving health as a result of
individual choices rather than the result of exé¢wariables beyond their control. This is raising
consumers’ awareness about the importance of aig¢héir health. Such an awareness is reflected
in significant statistical studies on the genetatesof health and on the consumption patterns of
various populations. These studies are showing tentain foods (or specific food components)
seem to have a direct impact on the incidence hicediseases (A.C. Nielsen, 2008; European
Food Information Council, 2005; ISMEA, 2007).

The Veneto Region is particularly interesting astuady conducted by the Regional Authority
(Regione Veneto, 2008) shows that this is the ritalian Northern Region in terms of percentage
of agricultural enterprises, the fourth within thalian ranking, following the Southern regions
Puglia, Sicily and Campania who are the main tiaatl food providers. It is also the Region that
while on the one hand has widely implemented anstréhal agricultural model on the other hand it
has devoted to organic farming 2% of the Regiomaicaltural land. Most important, Veneto
organic farming is highly specialized and it inasdopo producers in relation to wine (especially
around Verona) and in other specific sectors (Bfasta007).

Along with the implementation of a dominant indugtiagricultural model, modern families,
especially in the USA and in European countriesjehadopted food consumption patterns as
induced by dominant media and advertising strasegpeivileging industrial products (Ritzer,
2008). A remarkable feature of Scanagatta (201ijysis the ability to show and to explain how
Veneto families are not giving up their role of @autmous actors in choosing the food and
consumption strategy that best suit them, despgilegbamong the wealthiest and most productive
within Italy. So while a number of features of tieneto development model are clearly oriented
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towards a technological and industrial modernike thoices of a significant portion of Veneto
families are still oriented towards local, traditad and even organic food products (Scanagatta,
2011:64). This does not mean that certain dailyabiglurs are not heavily influenced by
modernity. Scanagatta (2001:62) provides the reattéra striking tension between two physical
spaces, that reflect the new sociological trendselation to food: on one hand there is the
widespread behaviour of eating lunch where one svorkin the neighbourhood of the job place;
on the other hand there is the passion for thalittcmal”, “local” and “authentic” sites where to
eat together with family and friends at specialasions. In both cases these behaviours are taking
place outside the home place although in differgays they both point at home and family
cooking as the ideal condition for eating.

This does not mean that home cooking is able teectbe gap between what one wishes to eat
and what one is actually eating. This is an interggeature of the study, identifying “good” (fish
fruit and vegetables) and “bad” (bread, cheeset,mpeata, rice) food on the basis of the judgments
and wishes expressed by the interviewed people. fobd classification and the partial inability to
actually choose for the better food is linked tm tmain features. On one hand the study records
significant differences between what the Venetopfeare saying about their daily food practice
and their abstract idea of modernity that indud¢esnt to declare a significant distance between
such practice and what they “know” preferable febduld be (Scanagatta, 2011:59). On the other
hand, it appears quite evident that “good” food aften more expensive, they require longer
preparation and cooking time, and they are lessepteamong those targeted by industrial
production (Scanagatta, 2011:61).

Based on the responses to the 2011 questionnaigerieral Veneto people seem to take a
distance from modern marketing narratives as preduzy major corporations and advertising
enterprises. Predominantly a rural society unfita decades ago, they tend to listen and to rely
upon local contacts and suggestions, especialli e local retailers and to invest time into
qualitative relations (Scanagatta, 2011:45). Thas ked the research group to devote specific
attention to citizenship features of food behaviotttere the study shows some limit of the survey
instrument as the main focus of active citizensbiigms to be buy-boycott (Gesualdi, 2002)
behaviours (4 out of 10 people declare themselgessible” to the ideas and practice of buy-
boycott), while no attention is given to the vagdarms of cooperative purchasing and support to
organic farming as territorial conservative pragtic

Food cooperative purchasing with a local focusarigularly developed in Italy, including an
effective national network, over 1000 Solidarityr€éhasing Groups (Gruppi di Acquisto Solidale,
GAS) and initial attempts to give birth to SolidgrEconomy Districts (Distretti di economia
solidale) that involve both consumer and produegamwisations. It is not by chance that the third
International Conference on Degrowth for Ecologiastainability and Social Equity took place in
Venice (September 2012) both supported by and avihlgnificant part of the programme devoted
to Solidarity Purchasing Groups who are definedhim conference programme as organisations
promoting “experiences of responsible and sustinatonomics, in order to think of new ways of
engaging in politics from below and of new moddlg@onomic organization, people-centered and
in relationship with the territory”. Within this pspective the consumption of local food should be
seen as a way to forge bonds between consumerdoealdgrowers and serve a community
building function (Seyfang, 2003; Dilley, 2009)he Padova Solidarity Purchasing Groups seems
worth specific attention as each of three of i®lve groups count about 4-500 networked
families. In one case the Solidarity Purchasingupris exclusively buying organic food and this
has increased the ability by the organic farmingalacooperatives to involve consumers in their
territorial conservative practice. Clarke et aD@2, quoted in Dilley, 2009:17) suggest that ethica
consumerism represents a political phenomenon. dhegrve that ethical consumerism is a means
of extending existing concerns into new fields cdqgtice and are related to new forms of public
action over a range of contentious issues. This megyesent a primary mode of political
engagement, distinct from classical political moadgsengagement - collective mobilisation,
lobbying and claims making. They argue that ethamalsumption does not necessarily require a
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full overhaul of one’s identity as an ethical comsu. Members of the same Padova groups are
promoting or participating in significant local fiigitives concerning two further related issues that
are given marginal attention in the Scanagatta{p6tudy: the re-use of the significant amount of
wasted food and food insecurity, including the Bmn of food to the poorest sectors of the
population, with one organization alone (Beati @asbri di Pace) catering today over 10.000
people in Padova, an initiative that is encouragireginvolvement of committed young people.

Veneto young people seem to recognise themselvékeirocal as well as in the national
identity. When it comes to food choices they temdely on the National / Italian origin of the
product (72,6% considers this “safe”) rather tHag Regional origin of food product (only 61,8%
considers it “safe”) or, even less, the “high oyalof products (57,3%). It is does not go unnatice
that while traditional and home cooking is consadiparticularly important and even a key feature
of quality food, only 43,9% of young people consideme cooked food as safe food and a way to
prevent health risks that are connected to foo@. dlerall population shows some more trust into
home cooked food 47,2% (Scanagatta, 2011:34).

When it comes to local identities, 65,2% of thosewonsider themselves as having a “strong”
Veneto identity say that they would spend morerdepto buy products of Veneto origin. This is a
significant percentage when compared with the dvpapulation where only 50% would do so.
The interesting data identified by the Scanagatfdll) study is that also 63,9% of those who
consider themselves as having a “strong” Ital@entity say that they would spend more in order
to buy products of Veneto origin. In other wordsseems that it is not necessarily the “local” but
rather the “strong” identity feeling the key factorencouraging people in finding in to local food
product a quality element worth an additional irirent.

Scanagatta (2011:37) defines the tendency to bog froducts of Veneto origin as a way to
meet the “nature oriented” food production. It $pebut such “nature oriented” productive
approach as including two different food typologieshopping food and speciality food.
Surprisingly, the study defines organic food asadfthat does not represent territorial identity. |
claims that choices favouring organic food must domsidered as part of a deterritorialised
worldview that generally privileges the respecttfe natural environment (Scanagatta, 2011:37).

These labels seem to have be applied too quicklthéystudy for at least two reasons. In the
first place the Veneto, as some other Italian megjidnas a tradition of over thirty years of organic
farming and this has led to a diversified produttemd retailing organic food market. Moreover,
the Veneto region witnesses the active work of mig#ood producers such as El Tamiso who have
a long tradition of claiming a political and opéoatl role in safeguarding and protecting the local
natural environment and in doing so have estaldisheducers-consumers bonds that are
privileging consumers involvement in and knowled§éocal organic forms of production.

As recommended by international networks such a&SEIRCI, the role and the consumers
perception of organic farming should not be treaeda minor issue within the regional and the
national framework as organic farming productios hareased its annual output between 2003
and 2008 by 4,4% when compared to the overallaltadigricultural production and this increase
was 9% in 2010 according to Ismea-ACNielsen datategli in the study itself (Scanagatta,
2011:37).

Organic food brings back a question about the jpticre of and actual affordability of food
product, as 51,7% of the interviewed people sagsttiey are not able to buy it because of its more
expensive pricing. This makes it less relevantdeople over 75 years of age while it is being
privileged by people between 30 and 49 years ofragardless of their education (Scanagatta,
2011:52). When it comes to risk perception, thegémic” buyers are identified buy the study as
having a deeper degree of trust in their choices@ming food buying — a factor leading them to a
self-assuring feeling concerning food risks — whitese who are making “local” or “branded”
choices are viewing risks connected to buying fatitl increased apprehension.
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3. Food ambiguous identities

As previously noted, Scanagatta (2011) study stbatskey eating behaviours are taking place
outside the home place although in different wénes tpoint at home and family cooking as the
ideal condition for eating. As La Cecla (1998:10®ted observing the changing Italian eating
behaviours: One goes to McDonald’s to infringe upon the dietafg, then one goes home to feel
reassuretl At times, such behaviours can be tricky to rehcbugh the responses provided to
structured questionnaires. As claimed by the gesttand identity discourse by Castellanos and
Bergstresser (2006:193)itdlians identify that a proper meal is one thapiepared at home by a
woman with a large investment of time and effat,tlis is rendered difficult by the impositions of
the modern (and potentially ‘European’) cultureattlare dominating Italy. Furthermore, there are
the ‘temptations’ of industrial and fast foods twd traditional Italians away from their preferred
ways of eating. While many Italians may claim thay fast food only because they do not have
time at lunch to eat a proper meal, an informaniowipened an extremely successful fast food
establishment in Bergamo recounted that the busirests are in the evening when people are out
with their friends. As he stated, ‘People like fégbd even though they will later deny it’
(Interview, 14 May 2002)

Castellanos and Bergstresser's (2006) interviewd garticipant observations help to
contextualize issues that are further exploredhéirtcomplexity in the Scanagatta (2001) study by
highlighting the gap between desired and actual fu@ferences and eating behaviours. Based on
data collected in Bergamo (Italy) through analysisnewspapers and television programmes,
interviews, and participant observation their retipe dissertations between 2000 and 2002,
Castellanos and Bergstresser (2006:197) observdistaand foremost Italians connect food and
eating with the locality and that from an Italiagrgpective EU regulationgptse a risk to identity
in ltaly because they threaten the two principalmponents of this identity: local and
cosmopolitan. Risks to local identity are preserttgdhe changing of what people eat, how they
eat, and how they perceive food. The risks to cpstitan identity come through the realization of
the negative aspects of modernization — Europetishe utopia many Italians thought it would be.
These risks have concurrently led to the emergehaenew form of nationalism. This is occurring
through the amalgamation of traditions that needégprotected

What both Castellanos and Bergstesser (2006) aadafatta (2011) studies are neglecting is
the indirect influence of social institutions suat educational institutions onto the socialization
and eating habits. The low percentage (43,9%) ohggeople who consider home cooked food as
safe food as well as the low percentage shown byatrerall population (47,2%, Scanagatta,
2011:34) suggests a careful exploration of the ohpéformal education norms onto pupils (and
families) risk perception: the fact that schooks preventing pupils from sharing home baked cakes
and home cooked food when they celebrate birthdagshool on the ground that such food is not
safe might be an indication of the role of othéblguagents in shaping food and eating perceptions
and behaviours. While Scanagatta (2011) study veektome opportunity to explore ways to
unlearn the efficiency and predictability mechargsat works within the food production and
distribution material and cultural chain, therest#l considerable room for the sociological eye in
screening and in de-constructing the role of ofwrial agents in resisting or reproducing such
efficiency and predictability mechanisms.

References

A.C. Nielsen (2008)What's Hot around the Globe — Insights on Food &&age Categories

Aiello M. (2011), Functional Foods: Between New Consumption Trend$ Benewed Perceptions of
Health Italian Sociological Review, 2011, 1, 3, pp.45-58

Bernardi, L., Hutter, I. (2007)The Anthropological Demography of Eurgg@emographic Research, Vol.
17, pp. 541-566.

Bustaffa R. (2007)L’agricoltura biologica veneta — Analisi di alcuraspetti strutturali e produttivi.
Venetoagricoltura.

121



Italian Sociological Review, 2012, 2, 2, pp.116-123

Castellanos E., Bergstresser S.M. (20860pd Fights at the EU Table: The Gastronomic Asserof Italian
DistinctivenessEuropean Studies, 22 (2006): 179-202

Clarke, N., Barnett, C., Cloke, P. and Malpass(2007),Globalising the Consumer: Doing Politics in and
Ethical RegisterPolitical Geography, 26, 231-249

Counihan C., van Esterik P. (eds.) (19%6¢od and Culture: A ReadeNew York and London: Routledge

Dilley L. (2009), Consumption, Identity and the Case of Local Fd@dntre for Rural Economy Discussion
Paper Series No. 23

Dornboech, R., Steenblik R. (200Bjiofuels: Is the Cure Worse than the Disease? P#men the Round
Table on Sustainable Developme@ECD: Paris, September 2007. Retrieved 1 Aug0di2 2from:
http://www.oecd.org/dataoecd/15/46/39348696.pdf

Dowler, E. (2008)Food and Health Inequalities: The Challenge for t8imng Just ConsumptigriLocal
Environment 13(8): 759-72.

DuPuis, M., D. Goodman (2005hould We Go “Home” to Eat?: Towards a Reflexivditis of Localism
Journal of Rural Studies 21: 359-71.

Fischler, C. (1988)-o00d, self and identitySocial Science Information 27(2): 275-92.

European Food Information Council (200Bgckgrounder on functional foodBrussels

Gallino L. (2009)L'impresa irresponsabileTorino, Einaudi.

George S. (1979);eeding the Few. Corporate Control of Fodthe Institute for Policy Studies, Amsterdam

Gesualdi F. (2002)Manuale per un consumo responsabile. Dal boicoftagd commercio equo e solidale
Milano, Feltrinelli.

Giddens, A. (1990)The Consequences of ModerniBambridge: Polity Press.

Giddens, A. (1991)Modernity and Self-ldentity: Self and Society ia tate Modern AgeStanford: Stanford
University Press.

Grasseni C. (2007),a reinvenzione del cibo. Culture del gusto fradizgone e globalizzazione ai piedi delle
Alpi. Verona, QuiEdit.

Gregori M. (2006)Nostro pane quotidiano. Atteggiamenti e comportaireimentari. Udine, Forum.

Isae Congiuntura (2009)chiesta mensile sui consumatd@ictober, Available at:

http://www.isae.it/bpg/publication_view.asp?InfolDE564&iabspos=1&vjob=vsub,123.

Ismea (2007),Report Consumi: gli acquisti in ltalia: tendenzeceeti e nuovi profili di consumo
http://www.ismea.it.

La Cecla F. (1998),a pasta e la pizzaBologna: Il Mulino

Larson N., Story M. (2009)Review of environmental influences on food choidemals of Behavioral
Medicine, 38, pp. 56-73.

Lupton D. (1996)Food, the body and the selfondon, Sage.

Marshall D. (ed.) (1995)ntroduction: food choice, the food consumer armbfprovisioning In D. Marshall
(ed.), Food choice and the consumer. Glasgow, UK academic & Professional.

McMillan, J., Coveney J. (2010Yvhat Took You so Long? Sociology’s Recent Foray fdod Health
Sociology Review 19(3): 282-4.

Mintz S.W., Du Bois C.M. (2002)The Anthropology of Food and Eatingnnual Review Anthropology,
2002. 31:99-119

Ogden J. (1998}lealth Psychology: a Textboo®pen University Press, Trowbridge.

Ritzer, G. (2008)The McDonaldization of Societyos Angeles, Pine Forge Press

Scanagatta S. (ed.) (2010ipoGlocale. | consumi alimentari dei Veneti traéntezze e senso di comunita
Padova, Cleup

Secondulfo D. (2012%ociologia del consumo e della cultura materidf#ano, FrancoAngeli.

Seyfang, G. (2003From Frankenstein Foods to Veggie Box SchemesaiBabte Consumption in Cultural
PerspectiveGSERGE Working Paper EDM 03-13

Sobal J., Bisogni C.A., Devine C.M., Jastrain MO@8),A conceptual model of the food choice process over
the life courseln R. Sepherd, M. Raats (eds.), The pshycholdgpad choice. Cambridge, MA, Cabi
Pub.

Sorcinelli P. (1999)Gli italiani e il cibo. Dalla polenta ai crackeMilano, Mondadori.

Steenkamp J. (1997pynamics in consumer behaviour with respect to@gdtiral and food productdn B.
Wierenga, A. Van Tilburg, K.G. Grunert, J. Steenkarivl. Wedel (eds.), Agricultural marketing and
consumer behaviour in a changing world. Morwell, s8&chusetts, Kliwer Academic Publisher.

Stoeckel, A. (2008)High Food Prices: Causes, Implications and SolwidrRetrieved 1 August 2012 from:
https://rirdc.infoservices.com.au/downloads/08-pao.

Valorosi F. (2002)Lo sviluppo del sistema agricolo nell’economia postustriale Milano, FrancoAngeli.

Walsh B. (2009)Getting Real About the High Price of Cheap Fodime-Health & Science, Aug. 21.
Available at: http://www.time.com/time/health/afét

122



Italian Sociological Review, 2012, 2, 2, pp.116-123

Ward P., Coveney J., Henderson J. (20A03pciology of food and eating: Why nqw®urnal of Sociology,
2010 46: 347

Warde A. (1996)Consumption Food and Tasteondon, Sage.

Wilk R. (2002), Consumption, human needs, and global environmettiange Global Environmental
Change, 12, 5-13.

Wilson T.M. (2006),Food, Drink and Identity in Europe: Consumption atie Construction of Local,
National, and Cosmopolitan Culturan European Studies, 22 (2006): 11-29

123



